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2a. Brand & Recruit Films: Commercial Spots

 Broadcast commercials strategically spread Navy awareness to our 
target market. 
 “Sea to Stars”

 1 of 2 “heroes” (50%) is a woman
 Special Warfare Combatant-craft Crewman (SWCC) boat and female 

pilot voiceover
 “Recruit Film –Game”

 2 of 7 Sailors (29%) are women (including the “hero” and voiceover)-
First Navy commercial spot to have female voiceover

 “Recruit Film –Audition”
 Features Female recruits at basic training

 “Recruit Film –Test” 
 5 of 10 Sailors (50%) are women (including the “hero” of the 

commercial)
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2a. Brand & Recruit Films: Pre-Roll

 Pre-Roll
 :06 and :15 second advertisements are strategically placed throughout 

digital media to spread awareness and attract viewers to navy.com. 
Female Sailors are featured in 18 of the 62 pre-roll spots (29%).

 Rating Videos
 Rating videos provide our target audience an authentic look at what 

specific careers in the Navy are like, showing everything from day-to-day 
routines to life at sea.

 General Rating Videos: Of the 80 rating videos, 61 videos feature female 
Sailors (76%)

 Aviation Rating Videos: Female Sailors are shown throughout the 24 
aviation-specific rating videos
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2b. Examples of social media marketing outreach tailored to women over the last 
two years, as well as an analysis of the effectiveness for each effort. 

 Faces of the Fleet (FOF): Told by the Sailors themselves, Faces of the Fleet is a 
documentary series that shares stories of family, responsibility, duty and second 
chances.

 6 of the 15 FOF episodes feature a female Sailor (40%)
 Episode 2: Miss Congeniality: Kellie Hall
 Episode 3: Momma Bear: Cindy Huratiak
 Episode 8: Lifeline: Ashley Flynn
 Episode 9: Selfless: Natalie Tardiff
 Episode 14: Stuntwoman: Brie Coger
 Episode 15: The Wallflower: Rachel Higuera

*Two female FOF Sailor episodes to finish season in spring 2020 
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2b. CONT

 Sea Story is an ongoing series that brings you extraordinary tales of 
action, danger, and adventure—all directly told by the real Navy 
Sailors who've lived them.
 10 of the 41 podcasts feature female Sailors sharing their sea 

stories (24%)
 Latest female Sailor episodes: Episode 25: The Gala

 Episode 27: Cameras Down
 Episode 28: La Ventanita
 Episode 32: Fishies
 Episode 38: Girl Reawakened 
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2b. CONT

NAVY.COM
 Women in the navy
 This page designed to 

highlight female Sailors, 
combat gender stereotypes 
and provide helpful resources 
to potential female Sailors.

 Page Views: 147,030

Data current as of 11/2019
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2b. CONT- Navy.com

NAVY.COM – Para Familias
 This page designed to 

provide information and 
resources to Spanish-
speaking recruits and their 
families. 

 One of the families featured 
includes a female Navy 
Recruiter and her mother. 

 Page Views: 176,096 

Data current as of 11/2019
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2b. CONT – Native Articles

 Native Articles: Media placement included targeting 
18-24 year old women with heavy affinities in the 
following categories: beauty, health and fitness, 
book lovers, and photography enthusiast

 Paid media content included:
 “This Former Theater Major Turned Navy Bomb 

Squad Leader is a Real-Life Action Hero” –
SheKnows

 “5 Tips for Achieving Your Personal Best” –
Popsugar

 “US Navy Destroyer Commander Elaine Brunelle is 
the Boss You’ve Always Wanted” –Bustle

 Banner Ads (see next slide)
 Total targeted female impressions : 319,710,329

Data current as of 11/2019
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2b. CONT – Display

 Banner ads were strategically placed throughout 
popular female internet sites.

Data current as of 11/2019
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2b. Examples of social media marketing outreach tailored to women over the last 
two years, as well as an analysis of the effectiveness for each effort. 

 Social posts target individuals 18-24 years old.

Data current as of 11/2019
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2b. CONT- Social Posts 

Data current as of 11/2019
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2b. CONT- Social Engagement Female Faces of the Fleet

Data current as of 11/2019
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2b. CONT- Social Engagement Female Faces of the Fleet

Data current as of 11/2019
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2b. CONT- Social Engagement Female Faces of the Fleet

Data current as of 11/2019
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2c. Examples of both large and small activities and events designed to attract women (to include racially 
and ethnically diverse women) over the last two years. 

 Local Event Activations: Event activations provide unique awareness and one-on-one opportunities 
for the Navy to engage with potential female Sailors. 

 April 2018: Conrad Challenge 
 LCDR NekhontiAdams, MD, was a speaker for the competition, including 8th-12th grade level 

students who developed innovative solutions to better the world
 August 2018: Southern Heritage Classic 

 Master Chief Valerie Pugh was the first female to perform coin toss at 29th annual football game 
between two Historically Black Colleges and Universities (HBCUs) in Memphis, TN

 Oct 2018: Society of Women’s Engineers (SWE) Annual Conference
 Navy recruiters in attendance to promote engineering career opportunities to 14,000 potential 

female recruits
 Sept 2019: Women in Business and Technology Career Expo

 Navy recruiters onsite to interact with ~400 female prospects (High Quality Recruits) via career 
expo

 Oct 2019: Career Fair at Clarion University of Pennsylvania –63% female student body
 Navy recruiters presented career opportunities to students via career expo

 Oct 2019: Career Fair at CarlowUniversity in Pittsburgh -82% female student body
 Navy recruiters presented career opportunities to students via career expo 
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2c. Examples of both large and small activities and events designed to attract women (to include racially 
and ethnically diverse women) over the last two years. 

 Co-operative Marketing:
 Dedicated “Women in the Navy” section on recruiter resource website 

(www.Recruitingetoolbox.com)
 Provides resources for recruiters to share with female potential future recruits, to inspire young 

women to consider a career in the Navy
 Resources include:

 “Women in the Navy” classroom presentation
 Female Frequently Asked Questions infographic
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2c. Examples of both large and small activities and events designed to attract women (to include racially 
and ethnically diverse women) over the last two years. 

 Direct Marketing:Female Sailor images featured 
in direct mail piece
 100K sent in April 2019
 25K sent in May 2019
 Total pieces sent: 125K
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2c. Examples of both large and small activities and events designed to attract women (to include racially 
and ethnically diverse women) over the last two years. 

 Public Relations: Articles/interviews Featuring diverse female sailors
 All Female Flight Crew

 Placed article in San Diego Union Tribune, “Female Crew Takes over Aircraft Carrier’s 
Catapults, Likely a First in the Ship’s History” (see image)

 16,665,093 earned media impressions, May 2018
 Master Chief Valerie Pugh Interviews

 Placed interviews on WMC-NBC TV, FOX 13 TV, and the Commercial Appeal
 2,610,368 earned media impressions, September 2018

 LT Ashley Flynn Profiles
 Placed an article on Nursing Center.com, and Nursing Center Facebook, Twitter and 

LinkedIn
 740,938 earned media impression, November 2018
 Placed article in Warwick News, Cranston Herald, and Johnston Sunrise newspapers in 

Rhode Island, “Warwick Navy Nurse Featured in New Documentary Series”
 60,154 earned media impressions, October 2018

 LT Marion Sams Interview
 Placed interview on CBS WREG-TV
 948,048 earned media impressions, December 2018

Data current as of 11/2019
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2c. Examples of both large and small activities and events designed to attract women (to include racially 
and ethnically diverse women) over the last two years. 

 Public Relations: CONT.
 EOD Officer Brianne Coger Profiles

 Placed article “Explosive: Former Theater Major, Now Navy 
Bomb Squad Leader, Is Real-Life Action Hero” in two 
publications

 U.S. Veteran’s Magazine: 1,900,000 earned media impressions, 
March 2019

 Professional Woman’s Magazine: 1,200,000 earned media 
impressions, March 2019

 GSM Leonora Stephens and GSM Mary Fairly Profile
 Placed article in Black EOE Journal, “Full Speed Ahead: U.S. 

Navy Mechanics Keep the Ships Rolling”
 1,600,000 earned media impressions, April 2019

 CDR Elaine Brunelle Profile
 Placed an article on Bustle.com, “US Navy Destroyer 

Commander Elaine Brunelle Is the Boss You've Always Wanted”
 1,600,000 earned media impressions, April 2019

 EMN2 Carisa Alford Profile
 Placed article in July 2019 Sea Cadet Quarterly, “The Nuclear 

Option: How Sea Cadets Factored in One Sailor’s Decision to 
Join the Elite”

 38,000 earned media impressions, August 2019
Data current as of 11/2019
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